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Abstract.

Varyha D., Mytsenko V. Transformation of state innovation policy for enterprise development under the influence of globalization.

The article examines the transformation of state innovation policy for enterprise development in response to globalization, digitalization, and increased
international competition. It is argued that in the context of open national economies and the formation of global innovation ecosystems, traditional approaches
to state regulation of innovation are undergoing significant changes, giving way to comprehensive, networked, and ecosystem models of innovation policy. The
evolution of the theoretical foundations of state innovation policy from a directive-instrumental approach to the formation of a favorable institutional environment
focused on stimulating entrepreneurial initiative, international cooperation, and the integration of enterprises into global value chains is revealed. The impact of
globalization on the changing role of the state in innovation processes is analyzed, as well as the growing importance of indirect instruments for supporting
innovation, harmonizing national policy with international standards, and developing innovation infrastructure. Attention is paid to digital transformation as
a key factor in modernizing state innovation policy, which reshapes mechanisms of knowledge generation and diffusion, market structures, and the regulatory
environment. It is shown that digitalization necessitates the development of digital competencies, support for platform solutions, and ensuring a balance between
innovation dynamics and regulatory stability. The institutional and economic prerequisites for the effective transformation of state innovation policy for enterprise
development are identified, among which the key ones are the quality of the institutional environment, the protection of intellectual property rights, access to
financial resources, and the level of integration of science, business, and the state. It is arqued that aligning state innovation policy with global trends and
international programs creates additional opportunities to increase enterprises' long-term innovative activity and competitiveness.

Keywords: innovative entrepreneurship, globalization, development trends, state support, digitalization, management, international institutions,
enterprises, innovation ecosystems, competitiveness, innovative approaches, efficiency.
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POJIb LIM®POBMX TEXHOJIOTTV I KOHTEHTY Y ®OPMYBAHHI EGEKTUBHOI'O CYYACHOI'O
MAPKETVIHTY

Hoyenxo C. I, CniBaxoBcvka T. B., [Jyonux O. B. Poav yuppobux mexnoaoeiii i konmenmy y popmyBanni epexkmubnoeo cyuac-
HO20 MapKemumnzy.

Y cmammi 30iiicHeno komnaeKcHe meopemuko-aHalimuute 00cAi0xeHHA poai yugpobux mexnoaoeitl i konmennty y popmybanni edpexmubroeo
cyuacHo20 mapxemuney ma 3oiichenns ynpabainms num. Obrpynmobano, o 6 ymobax ar0barvroi yugpobisayii mapremuneoba disaivHicms mpaHcghopmy-
embcst 6i0 Buxopucmanna okpemux incmpymenmib npocybanns 0o 1odydobu inmeepoBanux yugppoBux exocucmem, Y MeXax AKUX KOHIMEeHM i mexHoA0zil
pynxyionyoms Ak 63aemonob’a3ami esemermu €0unol cmpameeiutoi cucmemu. Iokasano, ujo yugppobi mexroAoeii nepecmaronts BuxoHybamu Auule mexHi-
“HY poab i HAbYBalony cmpameeiuno2o 3Ha4enHs, BusHAUAIOU 102iKY CIMBOPeHHA, NepCoHai3ayii, nouupenHs ma oyinioBans eqpexmubrocmi Konmenmy,
0 6 cyxynrocmi Bnaubae na docaeHennsa yiseil mapxemuney. Ha ocnobi anarisy cyuacnux nayxoBux nioxodib, soxpema Gimuusuanux i sapyOixuux docti-
OxeHb, okpecieHo eboatouyito Yabaers npo 63aemooito yugppobux incmpymenmib i konmenmy 6 mapkemuneobux cmpameeiax. BemanoBaero, ujo HaubitbuL
pesyAbmamuBHuMu € inmeepamubni Modei, Aki NOEOHYIONTL AHAATINUKY OAHUX, NEPCOHAAISAYII0, WMYUHUT iHMeAeKm, aBmoMamu3auyio MapKenuHaobux
npoyeci6 ma inmepakmubry KomyHixayio 3i cnoxubauamu. Y cmammi cucmemamu3o6ano k110406i mexanismu 6nauby yugpobux incmpymenmib na egex-
muBHicmbs Mapkemuneobux cnipameeit, 30kpema eauduie posyminma noBedinku cnoxubauib, adanmayin koumennty 00 iHOUBIOYaIbHUX nomped ayoumopii
ma gpopmybanna dobeompubarux GioHocun i3 bpendom. Ilpaxmuune 3Hauenns docaioxenus noaseae 6 okpecienni OCHOBHUX Mapkemuneobux cyeHapiib bu-
KOPUCTAHHA KOHIMeHMY 6 NOEOHAHHI 3 YudppoBuMu 1exHOA0IAMY A 00TpYHITYBanHT 00YiAbHOCHIE 30a4aHC06AH020 NOEOHAHHA MEXHOAOIUHUX MOXAUBOC-
meil i 3MicmoBHOT YinHoCcmI KoHmeHny. 3podaeHo Bucrobok, wo came cutepeis yugpoBux mexHoAo02ill i AKICHO20 KOHIMeHMY € BUSHAUAALHUM YUHHUKOM
KOHKYPeHMOCNPOMOXKHOCITI mMa chifikochi Mapkemuneobux cmpameeil y cyuacHomy yugppobomy cepedobuuyi.

Katouo6i caoBa: yugppobi mexronoeii, xonmenm, mapkemune, KOMyHixayii, ynpabainua, yugppobutl mapkemune, Mapxemuneobi cmpameeii,
nepcoHani3ayis, afmomamusayis mapkemuney, yugpobi KomyHixayii.

ITocraHoBKa po6sIeMy y 3araJIbHOMY BUIJIIIOL. Y
Cy9acHMX yMOBaXx I7100aIbHoT Ind poBizaliil MapKeTVHTOBI
KOMYHIKallii Ta peKjlaMHa HisUTbHICTh ITepeXnBaloTh TJIN-
6oky TpaHcdopmarito. Tpamuilifiai Imxomu [0 mpocy-
BaHHS TOBapiB i ITOCITYT Bce OiTbITIe BUTICHAIOTHCS U PO-
BuMM TexHosorisimn. e BinOyBaeTbest He ymIe 3aBISKV
HOIIVMPEHHIO OHJIaVH IUIaTOpM i colliaIbHUX MepeXx, ajie
71 Yyepes MOsIBY iHHOBaLiVIHVX IHCTPYMEHTIB, TAKMX SIK IITY-
YHWUV iHTeJIeKT, BeJIVKi JlaHi, aBTOMaTu3allis IIpoLeciB, Ie-
PpCcoHaJTi3allist KOHTEHTY Ta aHaJITUKa IIOBeIIHK CIIOXK/Ba-
4iB. Y Takiil JMHaMIiUHil eKOCHCTeMi POJIb KOHTEHTY CTa€e
KJTIOUOBOIO, OCKUJIBKM BiH BUCTyIIa€ He JIMIlle iHdOpMalliii-
HVM HOCi€M, aJle VI CTpaTeridHiM pecypcoM IIs ITo0yI0B1
B3a€EMMH i3 ILiUIboBolO ayawuropiero. Ilonmpwm s3HauHMI

iHTepec IPaKTUKiB /10 1M POBOTrO0 MapKeTUHTY, iCHye HI-
3Ka HeBUpIIeHMX NMUTaHb: K caMe IMEPOBi TeXHOJIOoTil
3MiHIOIOTb CTPYKTY Py MapKeTUHIOBVX CTpaTerivi Ta sIKi Me-
XaHi3MM iHTerpariii KOHTeHTy 3a0e3leuyloTh HaVBUIILY
edeKTUBHICTB y CydyacHMX YMOBaXx.

AmHaJti3 ocTaHHIX JoCTimKeHb i myOsikamin. [Joc-
JIifpKeHHs Y cdepi 1ndpoBoro MapKeTMHIY Ta KOHTeHT
CTpaTeriy 3a OCTaHHI POKM 3HaUHO PO3LIMPWIV HayKOBUM
ITiaJIoT, OXOIMBIIM K 3apyOiKHI, Tak i BiTUM3HSHI HayKOBi
3p00yTkM. Tak, MiKHapOIHI OIISIM IOKasaw, o Imd-
poBa TpaHcdOpMallis MapKeTUHIY CTa€ MYJIbTUIVCIIVILI-
HapHOIO ITPO0JIEMOI0, IO OXOIUTIOE He JINIIIe 1@ poBi Ka-
HaJIVi IPOCYBaHHsI, ajle Vi 3MiHV y IOBe/iHIIi CIIOKMBayiB Ta
VIPaBIIHCBKII ~ HOpakTuili — KommaHin.  Hanmpuxiam,
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cUcTeMaTUYHIUV OIJIAN, JIiTepaTy py 3 I poBoi TpaHcdop-
Mallii MapKeTVHIY BUSBMB OCHOBHI TeMaTHUYHi HaIIpsSIMU Ta
METO/OJIOTIUHI IIAXOAM, SIKi BUKOPUCTOBYIOTLCH B Cydac-
HUX TOCTIKEHHIX IThOTO cermeHTa [3].

VkpaiHcbki BueHi TakKOX aKTVMBHO [JOC/IKYHOThb
BIUTMB IIMIPPOBMX TEXHOJIOTiVI Ha MapKeTWHIOBI ITPOIIeCH.
3oxpewma, I. I'priierxo Ta . IlIkona minKpecrooTh, 110 L-
G poBIUIT MapKETVHT TIOCTYTIOBO BUXOOMTDH 3a PaMKM IIPOC-
TOr'0 OHJIAVH IPOCYBaHHSsI, [IEPEeTBOPIOIOYNCH Ha KITFOYOBV
eJTeMeHT MapKeTVHIOBOTO MeHeIDKMEHTY B OpraHisariisx [2].
Takox BaMBO Bim3HauMTH HaykoBy podoty K. Kopcyso-
BOI, Jle JOCIIKYEThCs BIUIMB IITYYHOIO iHTeJIeKTy Ha KOH-
TeHT MapKeTVHT, a caMe — Ha 3MiHy TpagyiiTHMX OPaKTVK
CTBOpPEeHHS KOHTEHTY Ta ITPOTHO3yBaHHS ITOTped aymmTo-
pii [7]. TpyHTOBHMI HinXif 110710 aBTOMaTM3ALLT 111 POBOrO
MapKeTMHIY Ta MOXJIMBOCTEN agarrrarii MapKeTMHTOBYX
CTpaTeriv /1715t MaJIoro i cepeTHBOTo Gi3HeCy IpeJcTaB/IeHo B
podorax IO. l'opogenskoro [1].

BaxomBiM € TakoXX BHECOK yKpalHCBKOTO BYEHOIO
M. b. IlajytaceBiya Ta CIiBaBTOPIB, SKi po3mIsAnaoTh U@ PoBi
TeXHOJIOTii B KOHTeHT MAapKeTMHIY $IK iHCTpyMeHT iHHOBa-
LIIHOTO MapKeTMHIOBOI'O PO3BUTKY IIiNIIPVMEMCTB, aKIIEHTY-
04Ul yBary Ha IepcoHaJlizallii, aHasIi3i BeJIMKVX JaHVX Ta iH-
Terparii I poBIX pillleHb y 3arabHy crparerio [4].

Tox cyuacHa HayKoBa JliTepaTypa JeMOHCTPYE, IO
1M POoBi TeXHOJIOrl He JIMIlle PO3IIVPIOIOTh apceHasl iH-
CTPYMEHTiB MapKeTMHTIY, ajle 71 BIUIMBAIOTh Ha KOHTEHT
cTpaTerii, B3a€EMOIiI0 i3 IIJIbOBOIO ayUTOPi€l0 Ta OLIHKY
edeKTUBHOCTI KaMraHin. BogHodac, He3paXkaroun Ha IIO
IVHaMIKy, IIMTaHH: y3rO/PKeHHs TeOpPeTUYHMX MiIXomiB i
MPaKTUYHNUX MOJeslell, 0COOIMBO B YKpaiHCBKOMY KOH-
TEKCTi, 3aJIMIIA€ThCS HETOCTATHBO BUBYEHMM, III0 OOYMOB-
JIIO€ BUCOKMVI HAYKOBMUM Ta IMIPAaKTUYIHUI iHTepec 00 Hofa-
JIBIIVIX JOCTIIKEHb.

®opmysTIOBaHHA IIUTeVl CTaTTi (IIOCTaHOBKa 3a-
BIaHHA). BpaxoByoum 3a3HadeHi BVKIVKW, 3aBIaHHSIM
LIHOTO OCIIi/IKeHHS € BCTAHOBJIEHHS KJTIOUOBIMX MeXaHi3MiB
BIUIMBY UM POBUX iHCTPYyMeHTiB Ha epeKTUBHICTb MapKe-
TVIHTOBVIX CTpATeTil Ta OKpeCJIeHHs IPaKTUYHMX aclleKTiB
BUKOPVCTaHHA KOHTeHTY B IIO€IHAHHI 3 1M POBUMU Tex-
HOJIOTiAMM Y Pi3HMX MapKeTMHIOBUX CLieHapisx.

Mertoro HayKOBOI CTaTTi € TeOpeTUYHe Ta aHaJIiTH-
4He OCMUCJIeHHs poJli U POBUX TeXHOJIOTiN i KOHTEHTy y
dopmyBaHHI edeKTMBHOTO Cy9acHOTO MapKeTUHTY, 30K-
peMa IUIIXOM iHTerpailii Cy4acHMX HayKOBVX IJIXOMIB i
eMIIipMYHMX BUCHOBKIB OO0 BIUIMBY LMMPOBUX IHCTPY-
MEeHTiB Ha MapKeTVHIOBI cTparerii Ta KOMyHiKarlil.

OcCHOBOIO OCTIIKEHHS CTaB CUCTEeMaTWYHWUII aHa-
J1i3 HayYKOBMX IIyOJIiKallili, SIKUI J1aB 3MOIY y3araJIbHUTU
HasIBHI TeOpeTUYHI MiIX0AM, OKpecJIUTY KJIIOUOBi ITOHATTA
Ta BUSIBUTY OCHOBHI HaIIpsIMM HayKOBOI OMCKYyCii y cdepi
1M PoBOro MapKeTUHIY. [JOIOBHEHHSIM A0 IIbOTO CTaB I10-
PiBHSUILHUI aHaJli3, 3a JJOIIOMOTOO SKOT'O IIOPiBHIOBaJIVICS
pi3Hi HayKOBi IiXOAM Ta IpPaKTU4YHI MoAes BUKOpWC-
TaHHSA OUQPPOBUX TEXHOJIOTi 1 KOHTEHTy, IO Haylo

MO>KJIVIBICTB OLIIHUTWM piBeHb iX iHTerpamii y cydacHi Map-
KeTuHroBi crparerii. [loemHaHHsa 3a3Ha4eHMX MeTOMIB 3a-
Ge3reunTo JIOTiYHY IUTICHICTD JOCT/KeHHS Ta CTBOPWIIO
TigIpyHTS M1 PopMyBaHHS OOIPyHTOBaHIX BUCHOBKIB.

Buxitan ocHoBHOro Marepiany mocaimkenss. Cy-
YacHMI MapKeTUHT Jefalli JiTKillle JeMOHCTPY€ 3MillleHHs
doKycy Bif, OKpeMIux iHCTpYMeHTiB MPOCYBaHH /10 IIiTic-
HVIX ITMPOBYX €KOCVICTEM, Y MeXKaX AKX KOHTEHT i TexHO-
J10ril (byHKITIOHYIOTh y TiCHOMY B3a€MO3B s13Ky. SIkimo pa-
Himre TMdPOBI KaHaIM PO3MIAJAIVICA IlepeBaXkHO K
aJlbTepHATVBHI IIaTOPMM M1l PO3MIIIIeHHS peKyIaMy, TO
CHOTOIHI BOHM (POPMYIOTH CaMy JIOTiKy MapKeTWHIOBOT B3a-
€MOZ1, 3MiHIOIOUM SIK MeXaHi3MV KOMyHiKallil, TaK i ouiky-
BaHH CTIOXKMBadiB. Y IIbOMY KOHTEKCTi I POBi TEXHOIIO-
Til TIepecTaroTh OyTH JIVIIIe TeXHIYHMM iHCTpyMeHTapieM i
HaOyBalOTh CTpaTeridyHoro 3Ha4YeHHS, BU3HAYAIOUN CITO-
cobOw CTBOpeHHSI, ajfalTallil Ta TOIMPeHHs KOHTEHTY.

Tabmrs 1 feMOHCTpPYe eBOJTIOIF0 HayKOBYX ITifIX0-
TIiB 1O pO3yMiHHS B3aeMOfil IV POBMX TEXHOJIOTIN i KOH-
TeHTY B MapKeTUHTY. Bin kitacuanmx Moperert, e 1mdposi
IHCTpYMeHTH BUKOHYBaJIM JOMOMIKHY (PYHKIIiIO, HayKoBa
JlyMKa TIOCTYTIOBO IlepefiliuIa [0 iHTerpaTVBHMX KOHIIeT-
11i¥1, y SKMX TeXHOJIOTII Ta KOHTeHT pO3IJIAHAIoThCA SIK B3ae-
MO3aJIeXHi CKJIaIoBi €MHOI MapKeTUHroBoi cuctemu. Ta-
KU Tmmxim JTO3BOJISIE KOMIUIEKCHO OI[iHIOBATV
edeKTUBHICTP MapKeTVHIOBUX CTpaTeTill Ta aganTyBaTy iX
710 yMoB 11 poBoro ceperopuina. OHi€0 3 KITIOYOBUX Xa-
PaKTepUCTUK CyYacCHOTO MapKeTVHTY € 3pOCTaHHs poJli Ja-
HUX Ta aHaJITHMKA. BukopucTanHs 1y poBuX TeXHOJIOTIN
JI03BOJISIE KOMIIAHIsIM 30MpaTy 3HauHi obcsrm iHdopMariii
Ipo MOBEIiHKY CIIOXMBayiB, IXHi BIIOH0OaHHS, peakiii Ha
KOHTeHT i pexjlaMHi 1oBimomsieHHs. Lle cBoero ueproro
CTBOPIOE II€PeyMOBU I OLIBIII TOUHOTO CerMeHTYBaHHS
ayauTOopil Ta IlepcoHatizallii KomyHikarii. KonTeHT 3a Ta-
KMX yMOB TpaHCOPMY€EThCS B THYUKMII iHCTPYMEHT, 37aT-
HWVI aJalTyBaTICS 10 iHAVBIMyaTbHVX TIOTped KOpuCcTyBa-
4iB [3; 5]. CaMe ntepcoHaIi30BaHMII KOHTEHT, ITIKPiIUTeHMI
IMdpPOBUMIM  TeXHOJIOTisAMM, Aefajli dYacTillle posIsaja-
€TBCSI SIK OCHOBA e(PeKTVBHOI0 MapKeTHHIOBOIO BIUIVBY.

VY npakTudHIN IWIOMIMHI HO€IHAaHHS KOHTEHTY Ta
M@ POBUX TEXHOJIOTIN peali3yeThcsl depe3 HU3KY MapKe-
TUHTOBUX CIIeHapiiB, y MeXax KX KOHKpeTHi 11 posi iH-
CTPyMeHTM BUKOHYIOTh YiTKO BusHaueHi pynkuii. Tak, y
crieHapii popMyBaHHSA OpeHIOBOI IIPUCYTHOCTI B I po-
BOMY CepelIOBUIIi KJIFOUOBY POJIb BiflirparoTh IiaTdpopmm
YIPpaB/IiHHA KOHTEHTOM Ta COLajIbHI Mepexi, 30Kpema
Meta Business Suite (Facebook, Instagram), TikTok for
Business i LinkedIn Marketing Solutions. Boru mo3soss-
10T He JIMIIIe CMICTeMHO IIOIIMPIOBaTV KOHTEHT, ajle 11 Ha-
JIAIITOBYBATU TapTeTWHT, IUTaHyBaTV ITyOsTiKallii Ta aHaJTi-
3yBaTV peakIlilo ayAuTOpil 3a IOIIOMOToI0 BOYHOBaHWIX
aHaJIITUYHMX IHCTpyMeHTIB. Y TaKOMy KOHTEKCTi KOHTeHT
ci1yrye 3acoboM popMyBaHHS IMiIKy Ta I[iHHICHMX Hapa-
TuBiB OpeHMy, Tomi SIK LMEPOBI TeXHOJIOTII 3a0e3euyoTh
VIOro BUAMMICTB i KepOBaHICTb.

Tabauysa 1

Teopernuni paMKM B3aeMozii g poBMX TEXHOJIOTiV i KOHTEHTY B CyYacCHOMY MapKeTHHIY

TeopernaHMI IigxXig KitrouoBi xapakTe pucTHKM

Postb i poBMX TEXHOIIOTIN Posie KOHTEHTY

Kracrunmit MapkeTuHro-

OpieHTariisi Ha IPOIyKT, KaHaJIV 30yTY,

Incrpyment nommpenss indop- | IndopmariiiHe mosigom-

BUAVI TTIIXI]T, TpaaMIIivIHI Mefia Marit JIEHHS
L . . . . .. | 3aci6 dpopmysaHHS TOBipU
Komynikartivtami mipxif, Hianor Mixx GpeHIoM i cioXmBavueM 3abesrreueHHs KaHaJIiB B3a€MOZIii Ta MKy
KontenT-mapkerusTosut | CTBOpeHH: IIiHHICHOTO Ta pesteBaHTHOTO | ITmaTdopmu myist creoperns Ta | CrpaTerignmit pecypc Ope-
Txim KOHTEHTY IUCTPUOYIIT HAY
. . . . N 30ip, 06pobka Ta iHTepriperanist | ATanTUBHM i TepCOHAIIi30-
Hani-opieHTOBaHWUM IMi/IXiM, | AHaJI3 TOBEIiHKM CrIOXMBadiB, Big Data - N

IaTerparusHMit 1 poBMIL

. CuHepris TeXHOJIOTIN i KOHTeHTY
ITIXi]T

KimrouoBwmit efieMeHT MapKeTMHIO-

. Hocit iinHOCTE 1 7T0CBI,
BOT CHICTEMU o HocBly

IDxepeno: cgpopmoBatio na ocnobi [1-8].

V cuenapisix cTMMyIIFOBaHHS IIONNUTY Ta IiATPUMKN
MpOoaXkiB ITpaKTHYHe ITO€HAHHSA KOHTEHTY V1 TeXHOJIOTIN
peatisyeTbcsl yepes3 iHCTPyMeHTV KOHTEKCTHOI peKyiamiy,
30kpema Google Ads, YouTube Ads i pexiamui xabinern
COLIaJILHMX MepeX. BukopucraHHs aHaJITUYHMX IUIAT-
dopwm, Takmx ik Google Analytics 4, Hotjar abo Meta Pixel,

[IO3BOJISIE BiICTEXXyBaTW IIOBEIIHKY KOPWUCTYBadiB i Ha oc-
HOBi OTpVMaHMX JaHMX afalTyBaTy KOHTEHTHI ITOBiOM-
nenHs. IlepcoHasizoBaHi TeKCTw, BisyabHi MaTepiaim Ta
BiZIe0 CTBOPIOIOTELCH 3 ypaxXyBaHHSIM KOHKPETHMX CLIeHapiiB
B3a€MOZII 3i CIIOXXMBayeM, IO IIiIBUIIYE PeJIeBAHTHICTh pe-
KJIaM¥ Ta IO3UTVBHO BIUIMBA€E Ha KOHBEPCiVHiI MOKAa3HMKINL.
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OkpeMutt MpakTUYHUI acleKT CTOCY€EThCs MiATpu-
MKMW B3a€MOJIii Ta pOpMyBaHH JIOSUIPHOCTI CIIOXMBaUiB. Y
ITbOMY BUIIAZIKy aKTMBHO BUKOPVICTOBYIOTECS email-Mapke-
TuHTOBI Twiatdopmm  (Mailchimp, SendPulse), CRM-
cucremu (HubSpot, Salesforce) Ta iHcTpymMeHTV aBTOMATH-
3awii MapKeTUHIy. BoHM J03BOJISIOTE CTBOPIOBATY IIOCITIIO-
BHi KOMYHiKalliliHi cIleHapil, y MeXax SK/X KOHTeHT afarl-
TyeTbCSI [0 eTamy B3aeMOfil crHoXuBada 3 OpeHmIoM.
InTepakTVBHMV KOHTEHT — OIUTyBaHH:, KOMEeHTapi, KOpu-
CTyBaIlbKi BiTyKu — y TTO€IHaHHI 3 I poBMMM TIaTdop-
MaMM crpuste POPMyBaHHIO ITBOCTOPOHHBOTO Aiaiory Ta
iIBUIITy € piBeHb AOBipY f0 OpeHTy.

BomHodac BaXIMBO 3a3HAUNTH, IO edeKTUBHICTDH
11 POBOTO MapKeTUHTY He 3BOAUTBCS BUKITIOYHO O TeX-
HOJIOTIYHOI CKJIaz1oBoi. KOHTeHT 3a/IMIaeThCs IeHTpaslb-
HVIM eJIeMeHTOM KOMYHiKallil, OCKiIbKI caMe BiH opMye
CMVICIIV, IIIHHOCTI Ta eMOIilHi 3B"13K1 MiX OpeHaoM i crio-
xmBadeM [8-13]. LindpoBi TexHOIMIOTIT JIVIIIe MACWITIOTD
IOTeHIliaJI KOHTeHTY, HaJaloul MOXJIMBICTE eKCIleprMeH-
TyBaTU 3 popMaTaMyi, KaHajlaMM IIOLIVpPeHHS Ta CIIOCO-
Oamu B3aemorii. TakuM 4MHOM, Bifeo, IHTepPaKTUBHI MaTe-
piasy, colliaybHi Mepexi Ta OpeHII-CTOPiTe/IiHT CTalOTh He
IIPOCTO IHCTPyMeHTaMI IpPWBEPHEHHS yBary, a 3acobamu
o0y OB JOBrOTPVBAJIVIX BITHOCHH 3 ayAUTOPI€IO.

OcobrmmBy poiib y IbOMY IIpOLieci Bifirpae iHTerpa-
11is1 aBTOMaTM30BaHMX i iHTeJIeKTyaJIbHMX TeXHOJIOTiV, 30K-
peMa aJIrOpUTMIB peKOMeHIallill, MalllVHHOTO HaBYaHH
Ta IITY4HOrO iHTesIeKTy. BOHV J03BOJISIOTh ONTMUMI3yBaTH
IIpollecy CTBOPEHH:I Ta MOIIVPeHHs KOHTEHTY, IIPOTHO3Y-
BaTy peakllil ayIUTopil Ta MigBUITyBaTH e(PeKTMUBHICTh Ma-
PKeTMHTOBUX pillleHb. ITpoTe Taka aBTOMaTM3allisl He 3Me-
HIIye 3HA4YeHHS KpeaTMBHOI CKJIAJOBOI, a, HAaBIIaKl,
aKTyaJisye oTpedy B SIKiCHOMY, 3MiCTOBHO HaIlOBHEHOMY
KOHTEHTI, 30aTHOMY BUIOUIATHCS B yMoOBaxX iHdopMarin-
HOTO IIepeHacIeHHs].

AHajii3 cydJacHMX MapKeTMHIOBMX IIPaKTMK CBifl-
YUTB, 110 HaOLTBIT e(eKTVBHVIMY € Ti CTpaTeril, Ki IpyH-
TYIOTbCS Ha 30a/TaHCOBaHOMY ITO€THaHHI TeXHOJIOTidHIX
MOXXJIMBOCTEN i KOHTeHTHOI 1iHHocTi. HapMipHaa opieHTa-
IIiT Ha TexXHOJIOTii 0e3 ypaxyBaHHS 3MICTy ITOBiIOMIJIEHB
MOJXe IIPU3BeCT 10 GOpMaIbHOTO, MajIoe(peKTMBHOIO CIi-
JIKYBaHH: 31 CIIOKMBa4eM. HaroMmicTh gKicHMII KOHTEHT,

mifxin, 1o mependavae y3romKeHHs MU pPoBuX iHCTpyMe-
HTiB i KOHTeHT-CTpaTerill, cTae BU3HAYaJIbHUM UVMHHUKOM
edeKTMBHOCTI CyJacHOTO MapKeTHHTY.

DaKTUYIHO VHeThCs PO IIePeOCMIUCIIEHHSI CaMOro
Hpollecy KOMyHiKallii Mi>XX KOMIIaHI€IO Ta CIIOXMBadeM, e
KJIIOUOBY POJIb BillirpaloTh JaHi, TeXHOJIOTII Ta 3MiCTOBHO
HaIlIOBHEHMII KOHTEHT.

OpaniM i3 6a30BMX MeXaHi3MiB TaKOTO BIUIVBY € MO-
JKITVBICTB TTIMOIIIOTO po3yMiHHS crioxmBada. Lndposi in-
CTPYMEeHTH Hal0Th 3MOTY (PiKCyBaT 71 aHasTi3yBaTH OBe/i-
HKY KOPWUCTYBadiB y IMQpOBOMYy cepemoBWMINi - Bin
Hneperyisily KOHTEHTY [0 Peakiliii Ha peKIaMHi ITOBigoM-
JIeHH. 3aBASKM LIbOMY MapKeTVHIOBi pillleHHs IIOCTYIIOBO
3MIITYIOTBCS BifT y3araJTbHeHVX IPUITYIeHb 10 OUTBIIT TOU-
HMX i OOTpyHTOBaHMX CTparTeriit [6]. MapkeToror oTpumMye
He JIMIIIe CTaTUCTUKY, a VI CBOEPIIHMUI «IOPTPeT» ayauUTo-
pii, mo mo3Bosste popMyBaTH KOMYHIKAIIifo OiTBIT ocMuic-
JIEHO Ta afipecHo. Y TakKoMy KOHTeKCTi epeKTMBHICTb CTpa-
TeTil osIATae BXe He CTUTBKM y MacInTali BIUTMBY, CKiTBKY
B T10TO peJIeBaHTHOCTI.

TicHO mOB’sA3aHMM i3 VM € MexaHi3M IlepcoHasIi3a-
1Ii1, IKMVI CTaB OJHi€IO 3 HarXapaKTepHIIIMX 03HaK Hudpo-
BOT'O MapKeTMHTY. BuKopucToByIoun aHaliTU4HI Ta aBTO-
MaTW30BaHi  IHCTPyMeHTHM,  KOMIIaHii  OTPUMYIOTb
MOXXJIVBICTb ajanTyBaT¥ KOHTEHT i peKjlaMHi ITOBigoM-
JIeHHS [0 iHAuBinyapHMX IToTped crioxmusauis. Taka mep-
COHasTi3allisg He JIVIIIE IIIBUIIY€ yBary mo OpeHmy, aje i1
dopMye BiUyTTs 3aIy4€HOCTi Ta 3HAUYyIIOCTi IJIsL KOPWC-
TyBava. Y pe3yJIbTaTi MapKeTMHIOBa KOMYHiKallis mepec-
Tae OyTV OIHOCTOPOHHBOIO i HabyBa€ pUC IiaJIoTy, IO II0-
3UTUBHO BimoOpakaeTbcsl Ha PiBHI JIOBipM Ta JIOSUIBHOCTI
ayauUTopii.

BaxxmBrM MexaHi3MOM BIUIMBY LIMpPOBUX iHCTPY-
MEHTIB € TaKOX aBTOMaTM3alliss MapKeTUHIOBVX IIpoIeciB
(puc. 1). BoHa crpoliye peastizariifo cTpaTeriuydmx pilieHs,
3HVWKY€ HaBaHTa)XKeHHs Ha axiBIIiB i T03BOIIsI€ 30cepenm-
THCSL Ha OUIBII KpeaTMBHMX Ta aHALTWYHNX 3aBIAaHHSIX.
ABTOMaTM30BaHI CHCTeMI IUIaHYBaHH:, 3aITyCKY "I MOHITO-
PVIHTY KaMITaHill poOJIATh MapKeTUHIOBi cTparerii OLTRIT
THYUYKMMM Ta aJallTMBHUMM 0 3MiH PUHKOBOIO cepeso-
Buta. Lle ocobBO aKTyasTbHO B yMOBaX BYCOKOI KOHKYpe-
HITIT Ta IIBUIKOI 3MiHM CIIOXXMBYMX OUiKyBaHb, KOJIM OIle-

I1030aBJIEHNV TEXHOJIOTIYHOI IIITPVMKM, 9acTo He JOCITae paTVBHICTE CcTae OAHMM i3 KIIOYOBMX YMHHWKIB
IIJTROBOI ayAUTOPil abo He 3abe3meuye HeoOXimHOTO piBHS edeKTVBHOCTI.
BUMipIOBaHOCTI pe3ysbTaris. CaMe TOMy iHTerpalitHUMI
| LV®POBI IHCTPYMEHTU |
T T
q q q Bi KaH MepeXi, IraT-
Ananitiasi niardgopmm ABTOMaTH30BaHi cucTEMM M pmsilseen i (o, iepex, ria
¢dopmu, menia)
36ip Ta aHasi3 Ilepconasnizarist ABTOMaTHM3aIiA IaTepakTMBHA
TaHVX KOHTEHTY nporiecis KOMYyHIiKaItist
o AHaJli3 moBeiHKM e Aparrrariist noBiioMJIeHb e OnTyMisariisi pecypcis ¢ JIBOCTOPOHHIV [Tiasior
o CermeHrarlist ayiuropii o [HVIBiTyaIbHIMV CIIeHapint o IIIBVIIIKE BITPOBaIKEHHS e 3BOPOTHWMI 3B 5I30K
o [TporHosysaHHs HOTpeO o TTiBUIIIEHHS 32Ty Y€HOCTI o ['HyukicTh MaciTab o DopMyBaHHS CITITTBHOT

IMIOBUILNEHHS EGEKTMBHOCTI MAPKETMHTOBVIX CTPATETIV

3pocTaHHs JIOSUTHOCTI

INokpamenns koHsepcint  JloBroTpusart BiTHOCHHN

CuHepris TexHOJIOriV i KOHTEeHTY

®  ApmanTuBHMM KITiIEHTOOPi€EHTOBaHWMIT MapKeTVHT

. Crivika KOHKYypeHTHa HO3M11is B IM(pPOBOMY cepesIoBUIIT

Puc. 1. Bims nmudgpoBux iHcTpyMeHTIiB Ha e(peKTMBHICTh MapKeTMHIOBUX CTpaTerin

Ixepeno: pospobaero abmopamu.

Oxpemoi yBarm 3acjIyrOBy€ MexaHi3M iHTepaKTUBHOL
B3a€MOJIil, SIKMV IMPOBi IHCTPYMEHTHM iHTerpyioTh y Cy-
4YacHy MapKeTuHrosy npakTuky. ColfajibHi Mepexi, OH-
JIavH-TUTaTdopMM Ta I POBi KaHaIVI KOMYHiKallil CTBOpIO-
IOTh TIPOCTip U1 TIOCTiMTHOTO 3BOPOTHOTO 3B'SI3KY MiX
OpenpoM i cnoxxmBadueM. Taka B3a€MOMIisl JO3BOJISIE He JIMITIe
pearyBaTii Ha IIOTpeOV aymuTopii, ase ¥ 3aJydaTyt 1 A0

dopMyBaHH: KOHTEHTY, 0OrOBOpeHH:I ITIHHOCTe I OpeH Ty Ta
CHUTLHOrO CTBOPEHHSI CMUCILB. Y cTpaTeriyHOMY BUMIpi 1ie
IiJICWITIOE TTO3MIIi1 OpeHyTy Ta cripusiec POpMyBaHHIO CTiVIKIMX
TOBrOTPMBAJIVIX BiJTHOCKH i3 ITi/TEOBOIO ayINTOpi€rO.

Orxe, BIUIMB 1M POBUX IHCTPYMeHTiB Ha epeKTVB-
HIiCTh MapKeTVHIOBUX CTpaTeriyl MpOsBIIIEThCA Yepe3 KOM-
IUIEKC B3a€MOIIOB S3aHMX MeXaHi3MiB, sKi IIOEIHYIOTH
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aHAJIITMKY, IlepcOHali3allilo, aBTOMaTM3allifo Ta iHTepaKTu-
BHy KOMyHiKarlifo. CaMe Taka CMHepris J103BOJIsI€ MapKeTu-
HI'Y 3aJIMIIATVICS THYYKVM, OPi€HTOBaHMM Ha CIHOXMBaJa Ta
3[aTHMM BifTIOBIiAATH BUK/IMKaM CyJacHOTO I1POBOTO ce-
penosuia.

BucHOBKM Ta IlepCHIeKTMBM ITOHAIBIINX IOCTi-
IDKeHb. Y pe3ysIbTaTi JOCTiKeHHs BCTaHOBJIEHO, IO -
POBi TeXHOJIOTIT Ta KOHTEHT € B3a€MOIIOB SI3aHVIMVI CKIIaf]0-
BUMI e(dEeKTMBHOTO Cy9acHOTO MapKeTMHTy. AHai3
HayKOBVIX IXO/iB ITOKa3aB, III0 caMe ix iHTerpariis 3abes-
Ieuye pejleBaHTHICTh MapKeTMHIOBMX KOMYHIKaLliv, ITifi-
BUIIYy€ 3aJIy4eHiCTh CIIOXMBa4iB i cpusie popMyBaHHIO

TIOBrOTpUBaJIMX BifHOCKH i3 GpenmoMm. oseneHo, 1o mmd-
POBi iHCTPYMeHTHM MiJICWIIOIOTh CTpaTeriuHy poyib KOHTe-
HTY Yepe3 MexaHi3MM aHaJIi3y JaHuX, IepCcoHali3allii, aBTo-
MaTu3allil Ta iHTepaKTMBHOI B3a€MOAIl 3 ayauTOpiero.
IMopasnburi AOCTKeHHST OOLUIBHO CHIpSAMYBaTU Ha BU-
BUYEHH:I BIUIVBY HOBITHIX ITMPOBUX TeXHOJIOTi, 30KpeMa
IITYYHOTO iHTeJIeKTy, Ha PO3BUTOK KOHTeHT-CTpaTeriVI, a
TaKOX Ha eMITip/IHMUI aHaJIi3 e(peKTMBHOCTI IIepCOHAITi30-
BaHOIO KOHTEHTY B Pi3HMX cerMeHTax puHKY. IlepcriekT-
BHUM € TaKOX MOIVIMOJIeHe IOCIIKeHHS OCOOIMBOCTEN
M POBOro MapKeTVHTY B YKpaiHCHKVX COITiaTbHO-eKOHO-
MIigHWMX yMOBaX.
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Abstract.

Dotsenko S., Spivakovska T., Dudnyk O. The role of digital technologies and content in forming effective modern marketing.

The article presents a comprehensive theoretical and analytical study of the role of digital technologies and content in the formation of effective modern
marketing and its management. It is substantiated that, in the context of global digitalization, marketing activities are shifting from the use of individual
promotional tools to the construction of integrated digital ecosystems, within which content and technologies function as interconnected elements of a single
strategic system. It is shown that digital technologies cease to perform a purely technical role and acquire strategic importance, determining the logic of creating,
personalizing, distributing, and evaluating the effectiveness of content, which in aggregate affects the achievement of marketing goals. Based on an analysis of
modern scientific approaches, particularly domestic and international research, the evolution of ideas about the interaction between digital tools and content in
marketing strategies is outlined. It is established that the most effective models combine data analytics, personalization, artificial intelligence, automated mar-
keting processes, and interactive communication with consumers. The article systematizes the key mechanisms by which digital tools enhance the effectiveness
of marketing strategies, particularly by fostering a deeper understanding of consumer behavior, tailoring content to individual audience needs, and building
long-term relationships with the brand. The practical significance of the study is to outline the main marketing scenarios for using content in combination with
digital technologies and to justify the feasibility of a balanced combination of technological capabilities and the meaningful value of content. It is concluded that
the synergy of digital technologies and high-quality content is the determining factor in the competitiveness and sustainability of marketing strategies in the
modern digital environment.

Keywords: digital technologies, content, marketing, communications, management, digital marketing, marketing strategies, personalization, mar-
keting automation, digital communications.
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INSTITUTIONAL BASIS FOR THE PARTICIPATION OF AGRICULTURAL COMPANIES IN
INTERNATIONAL CAPITAL MARKETS

Anzin R. Institutional basis for the participation of agricultural companies in international capital markets.

The purpose of this work is to study the institutional mechanisms and elements that ensure the participation of agricultural companies in international
capital markets, analyse the institutional component structure, and identify key instruments for integrating Ukrainian agricultural enterprises into the global
financial space. For the purposes of the study, the methods of system analysis, structural-functional analysis, comparative analysis, institutional analysis,
graphical analysis, and generalization were used. It was established that institutional participation is a complex multilevel system of interaction between
economic, legal, requlatory, and organizational-informational mechanisms. Ten key components of the institutional structure were identified: the global insti-
tutional environment; requlatory and legal institutions; institutional compliance; corporate governance; financial infrastructure; institutional financial organ-
isations; organisational and information institutions; behavioural institutions; the internal institutional ecosystem; and the performance block. It has been
found that international capital markets function as networks, requiring agricultural companies to strategically align with global capital requirements. Key
institutional elements have been identified: requlatory and legal support, standardisation of financial information through IFRS/ISA, corporate governance,
access to institutional financial infrastructure, and interaction with international financial institutions. Five groups of institutional instruments have been
systematised: regulatory standards, instruments of international financial organisations, market financial instruments, ESG and sustainable development
instruments, and risk guarantee instruments. It has been determined that effective participation requires comprehensive institutional adaptation, including

compliance with international regulatory requirements and integration into the international financial reporting standards system.
Keywords: institutional foundations, agricultural companies, international capital markets, institutional compliance, corporate governance, IFRS,
ESG criteria, financial infrastructure, regulatory standards, international financial organisations, institutional instruments.

Statement of the problem. The current financial en-
vironment of Ukrainian agricultural companies is shaped
by globalisation, military conflict, and the need to integrate
into international capital markets. The management of agri-
cultural enterprises faces the need to adapt the financial
model's structure, as traditional bank lending schemes are
insufficient for entering global stock markets. Key chal-
lenges include an opaque corporate governance structure, a
lack of IFRS reporting, non-compliance with international
regulatory standards, and inadequate risk management
systems, all of which limit access to international capital.

At the same time, Ukrainian agricultural companies
demonstrate the potential for institutional transformation
thanks to programmes from international financial organi-
sations, the prospects of European integration, and the
growing interest of global investors in the agricultural sec-
tor. Successful participation in international capital markets
requires a comprehensive institutional approach that com-
bines the implementation of international reporting stand-
ards, modernisation of corporate governance, and integra-
tion of ESG criteria. The relevance of the study is
determined by the need to form a methodological basis for
the systematic institutional adaptation of agricultural com-
panies to the requirements of international capital markets.

Analysis of recent research and publications. Con-
temporary studies of institutional support for agricultural
companies' participation in international capital markets
emphasise the importance of comprehensive adaptation to
global financial standards, modernisation of corporate

governance, and integration of ESG criteria to ensure com-
petitiveness in international capital markets. As noted by
Yu. Bilyansky [1], Ukraine's accession to the World Trade
Organisation has created favourable conditions for the ex-
port of agricultural products by reducing trade barriers, but
realising this potential requires further development of in-
stitutional support for foreign economic activity. Re-
searcher I. Bilotkach [2] substantiates the critical role of im-
proving regulatory and methodological institutional tools
for the effective work of organic operators in both domestic
and foreign markets, emphasising the need to develop pro-
fessional environment institutions and consulting plat-
forms to ensure the competitiveness of organic agro-indus-
trial products. Studying the mechanisms of institutional
support for international competitiveness, T. Melnyk and
Y. Tunitska [3] establish that the formation of competitive
positions of Ukraine's agro-industrial complex occurs
through the mediation of state executive bodies through in-
teraction with sectoral international organisations and insti-
tutions in the field of foreign trade, finance, and national se-
curity regulation. A. Mostova [4] considers the theoretical
aspects of market capitalisation of corporate agricultural en-
terprises, emphasising the importance of raising capital on
stock markets to assess investment attractiveness and iden-
tifying favourable factors for the growth of agricultural
companies' capitalisation on a global scale. O. Shpykulyak
and V. Shpykulyak [5] conceptualise the analysis of the fac-
tors motivating the integration of agricultural enterprises
into the market system of the European Union in the context
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