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Today, the economy is under the influence of globalization, which has an impact on the development of prior
economic spheres, tourism in particular. The growth of travel agencies number and expansion of their activities increase
competition in the market of tourist services. Consequently, the issues of agencies managers’ information provision are
actual to substantiate and make effective decisions through analysis of their economic activity.

The article substantiates the theoretical positions of carrying out economic analysis taking into account the

peculiarities of the activity of travel agencies.

It is set that economic analysis used by the travel agencies allows making effective management decisions as for
development and implementation of new tourist services which are in demand with customers and that will promote

further competitive ability and effective functioning.
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The actuality of the subject. The global
economy is under the influence of globalization,
which affects the factors of sustainable
development of priority spheres of the
economy, where tourism occupies a special
place. The expansion of tourism activities and
the appearance of new types of high-quality
services cause increased competition among
travel agencies. In this regard, there are issues
which become especially actual concerning
information needs provision of specialists and
managers of the enterprise with the purpose of
substantiating and making effective decisions
through analysis of their economic activity.

The analysis of the land research and
publications. The analysis of economic activity
occupies a special place in ensuring the effective
work of any enterprise. The question of
determining the role and features of economic
analysis in the economic activity of enterprises
of various spheres of the national economy was
studied by many scholars, among them:
G.I. Andreeva [1], K.L. Bagrie [2],
P.A. Goncharuk [3], S.V.Kalabukhova [4],
O.P. Krajnik [5], V.D. Popova [7],
A M. Tkachenko [8], A.S.Yaroshenko [1] and
many others. However, problems with the use
of sector-specific analysis of the activity of
travel agencies are still not sufficiently worked
out, which led to the choice of the topic

of our research.

The aim of the article. The purpose of the
paper is to provide a scientific substantiation of
the theoretical statements regarding conducting
economic analysis taking into account the
specifics of the activities of travel agencies.

The presentation of the basic material.
Ensuring the effective functioning of enterprises
requires economically competent management
of their activities, which is largely determined
by the ability to analyze. Through analysis, the
development trends are studied, as well as
activities changes factors are analyzed deeply
and systematically, plans and management
decisions are demonstrated, their
implementation is monitored, the reserves for
improving the efficiency of production are
identified, the results of the enterprise are
evaluated, and the economic strategy for its
development is developed.

Economic analysis plays an important
role in improving the efficiency of the
enterprise, in its management, in strengthening
its financial position. It represents an economic
science that studies the economy of an
enterprise, its activities in terms of business
plans, the assessment of property and financial
status and improvement of the efficiency of the
enterprise in order to identify unused
reserves [1, 6].
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In terms of economic analysis a travel
agency is an economic entity, a legal entity that
has an independent balance, acts in accordance
with its charter, has rights and performs duties
in the field of its activities, manufactures and
implements a tourist product, performs work
and provides services according to drafted
contracts, contracts with consumers, provides
jobs, pays wages, carries out social programs on
the conditions of self-accounting and self-
financing [3].

One of the peculiarities of the economic
analysis of travel agencies is the analysis of the
quantity demanded and service realization. The
algorithmic model of structural-dynamic
analysis includes:

- the characteristics of the travel agency on
the reference basis: their own businesses as for
the tourists accommodation and their own food
companies;

- the calculation of basic indicators of the
activity of the travel agency and analysis of
their dynamics;

- the analysis of the structure of tourists
served by visit purpose, by age categories and
changes in their structure for the last 3 years;

- the analysis of the placement of tourists in
Ukraine and the average length of stay in
accommodation establishments;

- the analysis of data on the entry of foreign
tourists - the dynamics of the number of foreign
tourists and the structure of tourist flows, the
dynamics of the number of tour days and the
average duration of trips by countries from
which the foreign tourists came;

- the analysis of data on tourists travelling
abroad - the dynamics of the number of tourists
and the structure of tourist flows, the dynamics
of the number of tour days and the average
duration of trips by country to which the
tourists travelled, the structure of served
tourists travelling by air, rail, road and sea
transport;

- the analysis of the main financial and
economic indicators and their dynamics;

- the dynamics of the main indicators of the
travel agency through various types of charts;

- the explanatory analytical note, in which
the results of calculations are commented;
factors that affect the financial performance of a
tourist enterprise are identified; offers on
activating the work of the tourist enterprise are
given [3, 9].

During the analysis, the characteristics of

the travel agency are first formed on the basis of
reference data: own enterprises of the
accommodation of tourists and their own food
companies. As for the characteristics it is
necessary to reveal:

- the name of the subject of the tourism
activity;

- license number and registry number;

- zip code and address;

- form of ownership;

-name of the ministry (department), joint-
stock company, etc.,, under the direction of
which the subject of the tourism activity is;

- existence and number of own enterprises of
accommodation of tourists (hotels, sanatoriums,
boarding houses with treatment, sanatorium-
dispensaries, campsites, motels, camps, youth
camps, centers), their capacity;

- existence and quantity of own food
companies (restaurants, bars, cafes, etc.) and the
number of seats in them.

If there is any additional information, it is
necessary to describe the main activities of the
travel agency.

Then it is necessary to calculate the main
indicators of the activity of the travel agency
and analyze their dynamics. According to the
results of the analysis, it is necessary to draw
conclusions regarding the volume of services
implemented by the travel agency, to create
graphs of the dynamics of the total number of
tourists and the number of tour days granted to
tourists during three years.

After that, we analyze the indicators that
show where, during these three years, tourists
(served by the analyzed travel company),
travelled and for what purpose. According to
the results of the analysis, they draw
conclusions about the structure of tourists for
the purpose of visiting; build graphs of the
dynamics of the number of tourists travelling
for different purposes.

Also, during the analysis, it is necessary to
analyze the distribution of tourists travelling for
every purpose, such as the distribution of
tourists travelling on official, work-related or
business purposes or for the purpose of study.
According to the results of the analysis,
conclusions are drawn regarding the
distribution of tourists travelling on the official,
work-related purpose, business purpose or
purpose of study, plotting the dynamics of the
number of tourists travelling for this purpose
and analyzing their structure.
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Similarly, they analyze the distribution of
tourists who travelled for leisure and recreation,
for the purpose of treatment, for the purpose of
sports and health tourism and for other
purposes. Accordingly, they draw conclusions
about the structure of tourists served,
depending on the purpose of the trip.

Next it is necessary to characterize the
largest segments of consumers and to offer
suggestions on the prospects for the
development of individual types of tourism in
the activities of the travel agency. After that you
should analyze the structure of tourists served
as for age categories. Make conclusions about
the age structure of the tourists served, identify
prospective segments of tourists and provide
supply on the need to intensify marketing
activities to attract specific segments of
consumers. But in order to draw conclusions
about the activities of the travel agency it is not
enough to analyze the dynamics and number of
tourists served. Also important indicators
reflecting the demand for tourist services are
the number of tour days offered to the tourists
and the number of tour days for 1 tourist, that
is, the duration of the trip. Therefore, it is
necessary to determine how these indicators
changed during the analyzed period. The
results of the analysis should be illustrated
graphically and conclusions about the dynamics
of the number of tour days provided to tourists
for each type of tourism should be made.

If a travel company served foreign and
domestic tourists, it is advisable to analyze the
location of tourists in the region of Ukraine.
According to the results of the analysis, draw
conclusions  about the most popular
accommodation establishments in Ukraine,
construct graphs [6].

Next it is necessary to analyze the data on
the entry of foreign tourists and data on tourists
who travelled abroad. If a travel agency served
foreign tourists then it is advisable to analyze
their structure and distribution by the country
of arrival. Draw conclusions on the structure of
the entry tourism flow, make suggestions on the
prospects of the development of entry tourism.

After that you should analyze the
dynamics and distribution of tourists who
travelled abroad during the last three years.
Make conclusions about the dynamics of the
number of tourists and their activity. Analyze
the structure of tourists who travelled abroad
and draw conclusions about the most popular

destinations of tourism (the countries to which
tourists travel) and the development of
outbound tourism. It should be borne in mind
that tourists travelling abroad enjoy various
types of transport, including air, rail, road and
sea, which are primarily due to the country's
transport accessibility, and sometimes a
peculiarity of travelling. Therefore, it is
expedient to analyze the distribution of tourists
who were travelling abroad by various means
of transport. Make conclusions about transport
services for tourists. Analyze the structure of
tourists travelling by individual means of
transport. For example, the structure of tourists
travelling by air. Similarly, analyze the structure
of tourists served by rail, road and sea
transport. According to the results of the
analysis, draw conclusions.

An important indicator characterizing the
activity of a travel agency is the volume of
tourist services provided in financial
measurements. Therefore, special attention
should be paid to the analysis of financial
indicators. Namely, analyze the dynamics and
structure of the travel agency income. Further, it
is necessary to draw conclusions about the
dynamics and structure of income, to identify
factors that affect their change and assess their
impact.

After that you should analyze the
dynamics and structure of the travel agency
expenses and draw conclusions about their
dynamics and structure. Analyze the dynamics
of the financial result received from ordinary
activities before taxation, draw conclusions
about the profitability (loss) of the company's
operations. Draw conclusions about the
development trend of the travel agency,
assessing the dynamics of the total volume and
changing the structure of the services provided.
Determine the reserves for increasing the
volume of tourism services. Formulate
proposals for improving the efficiency of the
travel agency; propose possible measures aimed
at increasing the volume of sales of tourism
services. After all, the adoption of reasonable,
optimal management decisions is impossible
without a prior comprehensive, profound
economic analysis of the enterprise.

Output. Recommendations for carrying
out economic analysis of the activities of a
travel agency include:

- structural-dynamic analysis;
- SWOT-analysis, the purpose of which is to
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study the actual state and strategic prospects of
the company based on the study of its strengths
and weaknesses, market opportunities and risk
factors;

- factor analysis of the competitiveness of the
tourist enterprise in relation to industry
indicators, which allows verifying the results of

Thus, the use of economic analysis will
allow making effective management decisions
on the development and introduction of new
tourist services that are demanded by
consumers, which will help increase the
competitiveness of the enterprise and the
efficiency of its operation.

the assessment of competitiveness.
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AmHorarris.

3aixa C.O., Hlabincokuii O.B. Ocobaubocmi anaaizy diasvnocmi mypucmuunux nionpuemcme.

Huni exonomixa nepebybac nio Gnaubom eaobarizayii, axa yunums 6naub na posBumox npiopumemHux cgep
eKOHOMIKY, 30KpeMa MYypusMm. 3poCcmanHs KidbKocmi MYypUcmuuHux niOnpuemMcms ma po3uwiupeHns nanpami6 ix
0iAAbHOCI 1OCUATOMb KOHKYPEHUilo HA pUHKY mypucmuunux nocaye. Omke, axmyaisHUMU cmaoms NUumaHHs
3abe3neuenns iHgpopmayinHux nomped kepibHuxi nionpuemcmba 3 Memoio 00TpyHMYBanHA | NPUTHAMMA eheKmUBHUX
piuiers 30 0010M0e010 AHAAI3Y IX 20cn00apcbkoi difAbHOCHIL.

B cmammi obrpynmobano meopemuuni 1noA0KeHHA NpoBedeHHs eKOHOMIUHO20 AMAAI3Y 3 YpaxyBaHHAM
ocobaubocmeii 0iaAbHOCE MYPUCHIUYHUX NIONPUEMCTE.

Bcemanobaero, w0 Bukopucmanus ekOHOMIuHO020 anaAizy nidnpuemcmbamu mypucmuunoi cgepu 003604ums
npuimamu egpexmubri ynpabainceki pinienHs wjo00 po3pobku i 6npobadxenHs HOBUX MYPUCUUHUX NOCAYe, AKI
sampebybani  cnoxubauamu, wjo cnpuamuMme NidBuweHHI0  IX  KOHKYPeHMOCHPOMOXHOCMI ma  egpexmuBHocmi
pyHKyionYBannHA.

Karouobi caroBa: exonomiunuil anaris, mypucmuuHi NocAyeu, MYypucmu, mypucmuune nionpuemcmeo,
noxasHuxu diasvHocmi nionpuemcmea.

AHHOTaIMA.

3auxa C.A., Hlabunckuit A.B. Ocobennocmu anaiusa 0eamesvHOCu MYpPUCTMUUECKUX HpeOnpuAmuilL.

Cetiuac skoHOMUKA Haxooumcs nod Biusnuem esobaiusayuu, umo oxasvilbaem Bausnue wa pasbumue
npuopumemHbix cep koHomuku, 6 uacmuocmu mypusm. Pocm xoauuwecmba mypucmuveckux npeonpusmuil u
pacuwiupenue Hanpabienuil Ux O0eAmMeAbHOCMU  YCUAUBAIOM  KOHKYPeHUUlo HA pbiHke MYPUCHUYECKUX Ycaye.
CaedoBamenvto, axmyasvHuimu cmanoBsames Bonpocsi obecneuerus UHGOPMAYUOHHBIX nompebHocmetl pyKxobodumenet
npeonpusmusa ¢ 4eavio 000CHOBAHUSA U NPUHAMUA IPPexmMUBHbIX pewleHuil ¢ NOMOWbI0 AHAAU3A UX XO3AUCHBeHHON
OesAmeAbHOCIU.

B cmamve obocroBano meopemuyeckue 1NOAOKeHUS NpobedeHUs IKOHOMUYECKO2O AHAAU3A C  YHermom
ocoberHocmerl eAmesbHOCIIU MYPUCIUHECKUX NPeOnpUAMUL.

YemanoBaeno, umo  ucnoav3oBanie SKOHOMUUECKO20 AHAAU3A NPeONPUAMUAMU  MYPUCHUUECKol  cgpepbl
nosboaum npunumams sgpgexmubroie ynpabienueckue pewtenus no paspabomxe u Bredperuto HoBbIx MypucHudeckux
yeaye, xomopsle Bocmpebobarst nompedbumenramu, u 0yoym cnocodbcmbobams noBuileHuIo UX KOHKYpPeHMOocnocooHoCU
u achgpexmubrocmu pynxyuoHUpoBanUA.

KatoueBvie caoBa: sxonomuteckuil anaius, mypucmuueckue Yciyeu, mypucnisl, mypucmuieckoe npeonpusmie,
noxasameny 0esmeAsHOCHU NPeOnPUAMUL.
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